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Unit R105 – Design briefs, designs specifications and user requirements 
Identifying Design Needs: Information Informing Design
Task 1: 
Market research is often used as a starting point when producing a design brief for a new or improved product.  There are many forms of market research including surveying potential users, and looking at the strengths and weaknesses of competitors products. 
Your client has given you a design brief to design a new portable music player.
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Your task is to research a range of portable music players currently available (no more than 5) and to compare a number of features across them.  A tabulated approach is where you score each feature on a scale of 1 to 10 (with 1 being poor and 10 being excellent).  
The table has been started below (you can add more features):
	
	Player 1
	Player 2
	Player 3
	Player 4
	Player 5

	Feature:
	
	
	
	
	

	Size:
	
	
	
	
	

	Weight:
	
	
	
	
	

	Ease of Use: 
	
	
	
	
	

	Appearance:
	
	
	
	
	

	Battery Life:
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	Total
	
	
	
	
	


Once you have scored all of the features total them up.  The winner is the one with the highest score.

As part of the design cycle evaluate this research method.  What are the problems with this method of comparing products? How could this method be improved?












