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Lesson Element
Unit R085: Creating digital Video
Investigating Digital Videos
Instructions and answers for tutors
These instructions cover the learner activity section which can be found on page 10. 
This Lesson Element supports Cambridge Nationals Level 1/2 in Creative iMedia.

When distributing the activity section to the learners either as a printed copy or as a Word file you will need to remove the tutor instructions section.
Suggested timing
· Activity 1: 1 hour
· Activity 2: 30 minutes
Teacher Instructions Activity 1 – Categorising websites
In this lesson element, learners are encouraged to investigate a range of digital videos and compare them.  Task 1 requires learners to complete a table of information about a range of digital videos.  Learners will identify the appropriate genre, sector, purpose, target audience and tone for each clip, and add a comment on the overall effectiveness and suitability for purpose of each video.

This resource could be used as an independent class or homework task, or alternatively it could be completed as a paired or group activity, with each pair or group investigating a different style or genre of video and compiling a complete list through cascading and sharing information.

The table below provides some headings as guidance, but teachers may wish to add to or alter these headings to suit the needs of the learners.  The table is populated with suggested answers and details matching the headings.
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Please note text in red indicates where teachers will wish to assess the suitability of the rows included prior to distribution to learners.

	Clip location (or example of location)
	Genre or type of video
	Sector where this would be used
	Length
	Purpose
	Target audience
	Tone / mood / emotional content
	Use of sound / music / voice
	Effectiveness / suitability for purpose / similarities and differences between videos

	EXAMPLE

http://www.bbcgoodfood.com/technique/
how-make-perfect-omelette
	Instructional, web-based video for viewing on PC or digital device.
	Entertainment, education
	3 minutes
	To instruct or teach
	Adults, novice cooks. Nothing in the video to suggest it’s aimed at children.
	Calm, factual, designed to give the viewer confidence.
	Calm voice, ambient sound of cooking and kitchen, no music.
	Basic recipe, not much jargon used so doesn’t assume the viewer has much background knowledge. Clear and easy to follow, successful.



	KFC sales kiosks
	Kiosk, multimedia product.
	Sales.
	
	To sell or enable sales, to inform.
	Customers of fast food.
	
	
	Uses brand logo and colour scheme.  Menu layout is clear, series of steps to order food and pay.  Successful if acquainted with kiosk-style purchasing.



	Argos sales kiosks.

Could use: https://www.youtube.com/watch?v=Q1Z
PbAWJNi8&feature=player_embedded as a backup if no actual stores are available.
	Kiosk, multimedia product.
	Sales.
	
	To sell or enable sales, to inform.
	Customers of Argos store.
	
	
	Uses brand font and colour scheme.  Set out to match layout of mobile phone apps, as customers are familiar with this.  Options to select before progressing though menus.



	http://www.nationalarchives.gov.uk/
films/1979to2006/filmpage_bullying.htm
	Public information film.
	Education.
	1 minute
	To inform and teach.
	Children – to persuade them to tell.  Adults, to teach them to look for the signs of bullying.
	Sadness, reflective and thoughtful.
	Music is slow, suggests sadness, no dialogue.  Ambient sound and SFX included.  Music changes to more positive at end.


	Lack of dialogue matches tag line ‘Don’t suffer in silence’.  Effective at showing several ways of speaking out without saying anything. Suitable for audience, successful.

	http://www.nationalarchives.gov.uk/films/

1979to2006/filmpage_fireworks.htm

	Public information film.
	Education.
	40 seconds
	To inform and teach.
	Teenagers – to emphasise the need to treat fireworks with respect and not to throw them in the street.
	Humour used to put across a serious message.
	No music.  Dialogue and one sound effect.
	Uses humour and stand-up comedians popular at the time of release (1990) to aim message at teenagers.  Effective at the time, arguably would not be effective now if the characters are not recognised.



	http://www.tellyads.com/play_advert/

?filename=TA7640&type=recent

	TV Advertisement.
	Marketing.
	59 seconds.
	To persuade.
	Adults, existing and potential customers of Barclaycard, commuters, shoppers.
	Relaxed, happy, stress-free.
	Country music, SFX, slogan and explanation at end, dialogue ‘punchline’.
	Uses waterslide to suggest that contactless payments are fun and enjoyable, they do not interfere with pleasurable activity.  Water slide used as it is enclosed, so must be contactless.  Message is not very clear, and arguably not as successful as intended.  Might be too trivialised to persuade commuter target audience.

	http://www.tellyads.com/play_advert/

?filename=TA6078&advertiser=Cadbury

& type=recent

	TV Advertisement.
	Marketing.
	30 seconds.
	To persuade.
	Wide target audience, but predominantly adults who are workers or possibly children who might recognise the change of mood created by the weekend arriving.
	Upbeat, energetic, excited.
	Lyric in song ‘I’m so excited’.  Slogan at end.
	Uses animation to suggest characters made of chocolate, a rollercoaster of excitement and happiness, diving into vats of chocolate, lightness of honeycomb used as a balloon parachute.  Fast-paced.  Lack of realism used to match the brand and slogan ‘that Friday feeling’ – Crunchie bar can make the consumer happy and excited, removed from reality which may not be like this.  Effective.


	http://whatculture.com/gaming/20-best

-gaming-cutscenes-ever.php

	NOTE:

The link to the left is to the original page for the 20 best games.  Teachers may wish to select the games to provide for learners in the two following rows of this table.  This website contains external links at the foot of the page several of which are unsuitable for learners.  For this reason the link is not given directly to the learner in the Learner Task version of this Lesson Element.  

To direct learners straight to the video clip, right-click on the chosen video, and choose ‘Copy Video URL’.  Then Paste this URL into the learner worksheet.  This will provide a link directly to YouTube for the chosen clip.

	http://whatculture.com/gaming/20-best

-gaming-cutscenes-ever.php
 
(Learners or teachers may choose from the 20 scenes here)

Gaming Cutscene 1
	
	
	
	
	
	
	
	

	http://whatculture.com/gaming/20-best

-gaming-cutscenes-ever.php

(Learners or teachers may choose from the 20 scenes here)

Gaming Cutscene 2
	
	
	
	
	
	
	
	

	https://www.youtube.com/watch?v=

ynXS8kcpdAg


Note:

Teachers may wish to ensure comments are disabled or hidden from this page prior to allowing learners access to it.  For this reason the link is not given directly to the learner in the Learner Task version of this Lesson Element.
	Computer game cutscenes.
	Gaming.
	16.48 minutes.
	To inform and advertise.
	Computer game players.  Most cutscenes imply a degree of prior knowledge.  Often aimed at older audience matching certification of the game.
	Most are serious, but all are intended to provoke an emotional response which entices the player to engage with the characters in the game.
	Music and sound effects used.  Explanatory voiceover also included here to help describe the cutscenes.  Learners may or may not comment on this.
	Responses here will vary with the game and cutscene chosen.  Some are very effective, some less so.

	https://www.youtube.com/watch?v=rIe

TCQhFKIQ&feature=player_embedded

	Diabolo III Act ii cutscene.
	Computer Gaming.
	3.26 minutes.
	To inform and engage.
	Game players, within the age range of the game certificate.
	Serious, tense, aggressive.  In the style of an epic fantasy movie.
	Slow, epic music with vocal, ambient sound and sound effects, dialogue.
	Creates the backstory for the character and introduces Act ii of the game.  Shows how the key characters relate to each other and also engages player to undertake the next section of the game having explained the character’s motivations.  Effective if player is already familiar with the game world and character.

	https://www.youtube.com/watch?feature

=player_embedded&v=u5Y6Sza8Nt0

	Final Fantasy 7 cutscene.
	Computer gaming.
	2.02 minutes.
	To inform and engage
	Game players, within the age range of the game certificate.
	Serious, emphasises the smallness and vulnerability of the player character.
	Epic movie theme music, fades into electronic track with beat and sound effects.  SFX of steam train, and effects to suggest flying movement.  No dialogue.
	Effective in creating a sense of the game world and the relative size of the player character.  Sense of vulnerability of the character is created which may engage the player and create the impetus to play as this character.  Successful in generating a sense of the environment more so than the character.

	http://www.learnerstv.com/video/Free-vid

eo-Lecture-5723-Computer-Science.htm

	Tutorial.
	Education.
	3.16 minutes.
	To instruct 
	Computer users with an interest in programming.
	Serious, relatively formal direct address to viewer.
	Ambient sound and voiceover only.
	Screen view in close-up to demonstrate steps of the software installation. Uncluttered approach allows focus on instructions, effective.

	http://www.1stoptutorials.com/Create_A_

Website_Interface.html

	Tutorial.
	Education
	9.28 minutes.
	To instruct.
	Computer users with an interest in programming.
	Dialogue is quite informal, direct address to viewer.
	Musical sting over intro.
	Screen view in close-up to demonstrate steps of the software being used.  Talked through in real time. Sparse style of delivery allows focus on instructions.  Effective.

	https://www.khanacademy.org/
Learning package e.g. SAM learning, Khanacademy etc.
	Tutorial
	
	
	
	
	
	
	

	https://www.youtube.com/watch?v=oELl

AsBtx1w&feature=youtu.be

	Information.
	Business, workplaces.
	0.36 minutes.
	To inform and explain.
	Health and safety personnel, management in workplaces.
	Single voice explains the importance of H&S personnel , formal.
	Background music is serious and supports formal address.
	Effective as an introduction to Health and Safety for the workplace, but limited in the actual information it provides. More of a teaser than an information video.

	http://www.hse.gov.uk/resources/videos.htm
	Note:

This link is not included in the Learner Task version of this Lesson Element.  This is because teachers may wish to substitute the example provided above for their own choice or provide additional links for learners.



	https://www.youtube.com/watch?v=

TJ1SDXbij8Y

	Promotion.
	Marketing.
	2.54 minutes.
	To advertise and persuade.
	Customers and potential customers of Apple products.
	Calm, professional, sleek.
	Music is calm and classical in style, no vocals.  On screen text replaces any dialogue.
	Effectively supports the Apple campaign slogan for ‘Perspective’ since all the visuals rely on the camera angles used in order for the onscreen text to be viewed.  Learners may have differing opinions on the success of this video.


Teacher Instructions Task 2 – Reviewing an existing website
Learners could now complete the table below adding details of any other videos they have found whilst undertaking Task 1.
	Clip location (or example of location)
	Genre or type of video
	Sector where this would be used
	Length
	Purpose
	Target audience
	Tone / mood / emotional content
	Use of sound / music / voice
	Effectiveness / suitability for purpose / similarities and differences between videos
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Learner Activity Task 1
	Clip location (or example of location)
	Genre or type of video
	Sector where this would be used
	Length
	Purpose
	Target audience
	Tone / mood / emotional content
	Use of sound / music / voice
	Effectiveness / suitability for purpose / similarities and differences between videos

	EXAMPLE

http://www.bbcgoodfood.com/technique/
how-make-perfect-omelette
	Instructional, web-based video for viewing on PC or digital device.
	Entertainment, education
	3 minutes
	To instruct or teach
	Adults, novice cooks. Nothing in the video to suggest it’s aimed at children.
	Calm, factual, designed to give the viewer confidence.
	Calm voice, ambient sound of cooking and kitchen, no music.
	Basic recipe, not much jargon used so doesn’t assume the viewer has much background knowledge. Clear and easy to follow, successful.

	KFC sales kiosks
	Kiosk, multimedia product.
	
	
	
	
	
	
	

	Argos sales kiosks.

Could use: https://www.youtube.com/watch?v=Q1Z
PbAWJNi8&feature=player_embedded as a backup if no actual stores are available..
	Kiosk, multimedia product.
	
	
	
	
	
	
	

	http://www.nationalarchives.gov.uk/
films/1979to2006/filmpage_bullying.htm
	Public information film.

	
	
	
	
	
	
	

	http://www.nationalarchives.gov.uk/films/

1979to2006/filmpage_fireworks.htm

	Public information film.

	
	
	
	
	
	
	

	http://www.tellyads.com/play_advert/

?filename=TA7640&type=recent

	TV Advertisement.
	
	
	
	
	
	
	

	http://www.tellyads.com/play_advert/

?filename=TA6078&advertiser=Cadbury

& type=recent

	TV Advertisement.
	
	
	
	
	
	
	

	Gaming Cutscene 1
	
	
	
	
	
	
	
	

	Gaming Cutscene 2
	
	
	
	
	
	
	
	

	Gaming Cutscene 3
	
	
	
	
	
	
	
	

	https://www.youtube.com/watch?v=rIe

TCQhFKIQ&feature=player_embedded

	
	
	
	
	
	
	
	

	https://www.youtube.com/watch?feature

=player_embedded&v=u5Y6Sza8Nt0

	
	
	
	
	
	
	
	

	http://www.learnerstv.com/video/Free-vid

eo-Lecture-5723-Computer-Science.htm

	
	
	
	
	
	
	
	

	http://www.1stoptutorials.com/Create_A_

Website_Interface.html

	
	
	
	
	
	
	
	

	https://www.khanacademy.org/
Learning package e.g. SAM learning, Khanacademy etc.
	Tutorial
	
	
	
	
	
	
	

	https://www.youtube.com/watch?v=oELl

AsBtx1w&feature=youtu.be

	
	
	
	
	
	
	
	

	https://www.youtube.com/watch?v=

TJ1SDXbij8Y

	
	
	
	
	
	
	
	


Extension task:

Use the table below to record details of any other videos you have found whilst undertaking the above activity. The more different videos you have analysed, the more chance you have to design a really suitable product later in this unit!
	Clip location (or example of location)
	Genre or type of video
	Sector where this would be used
	Length
	Purpose
	Target audience
	Tone / mood / emotional content
	Use of sound / music / voice
	Effectiveness / suitability for purpose / similarities and differences between videos

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


Learner Activity Task 2 

Use the table below to record details of any other videos you have found whilst undertaking the above activity. The wider variety of videos you have analysed, the more chance you have to design a really suitable product later in this unit!
	Clip location (or example of location)
	Genre or type of video
	Sector where this would be used
	Length
	Purpose
	Target audience
	Tone / mood / emotional content
	Use of sound / music / voice
	Effectiveness / suitability for purpose / similarities and differences between videos

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


ABC – This activity offers an opportunity for English skills development.





We’d like to know your view on the resources we produce.  By clicking on ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20liked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20Unit%20R089:%20Creating%20digital%20video%20-%20Investigating%20Digital%20Videos%20Lesson%20Element"��Like�’ or ‘�HYPERLINK "mailto:resources.feedback@ocr.org.uk?subject=I%20disliked%20the%20Cambridge%20Nationals%20Creative%20iMedia%20Unit%20R089:%20Creating%20digital%20video%20-%20Investigating%20Digital%20Videos%20Lesson%20Element"��Dislike�’ you can help us to ensure that our resources work for you.  When the email template pops up please add additional comments if you wish and then just click ‘Send’.  Thank you.


If you do not currently offer this OCR qualification but would like to do so, please complete the Expression of Interest Form which can be found here: �HYPERLINK "http://www.ocr.org.uk/expression-of-interest"��www.ocr.org.uk/expression-of-interest�





OCR Resources: the small print�OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board, and the decision to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within these resources. �© OCR 2016 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.


OCR acknowledges the use of the following content: Maths and English icons: Air0ne/Shutterstock.com


Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: �HYPERLINK "mailto:resources.feedback@ocr.org.uk"��resources.feedback@ocr.org.uk�
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