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1 (a) Explain two likely benefits to visitors of using the London app.

(b) Hyde Park Events collects names and addresses of its customers. Explain two purposes of
the Data Protection Act 1998. [6]
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(c) Discuss the possible reasons why organisations would wish to sponsor events, such as those
held in Hyde Park. [9]
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(d) Assess the possible benefits to London Tourism of working with other national marketing
bodies.
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2 (a) Describe what is meant by the term brand positioning and give an example of how it can be
used in the travel and tourism industry.

(b) London Tourism has a marketing objective to develop an online database of London tourism
products. Discuss the possible benefits to customers of using this database. [9]
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(c) Wembley Stadium has received many tripadvisor reviews.
Assess the advantages and disadvantages to travel and tourism providers of review sites
such as tripadvisor. [12]
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(a) Explain two purposes of a Public Relations (PR) strategy.

(b) Over 92% of customers surveyed would recommend the London Pass to friends or family.
Other than by using a survey, explain two research methods that London Pass could use to
assess the success of the discount card.
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(c) With reference to Fig. 4, evaluate the benefits to the operators of London attractions of
participating in the London Pass scheme.
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(d) Discounting is a popular form of a pricing policy. Justify one other form of pricing policy that
might be suitable for London attractions.

ChOSEN PrICING POLICY: ...ttt e e et et e e e e e e e e ane e e e s anen e e e eanneneeeaans
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(a) Explain two ways in which the advertisement in Fig 6. is effective.

(b) The £7 million advertising campaign in Fig. 6 includes a variety of marketing media.

Evaluate the likely benefits to Virgin Trains of using a variety of marketing media. [9]
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(c)* Assess the likely advantages and disadvantages to organisations such as Virgin Trains of using
market segmentation. [12]
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END OF QUESTION PAPER
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ADDITIONAL ANSWER SPACE

If additional space is required, you should use the following lined page(s). The question number(s)
must be clearly shown in the margins.
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