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Resources Link is an e-resource, provided by OCR, for teachers of OCR qualifications. It 
provides descriptions of, and links to, a variety of independent teaching and learning 
resources that you may find helpful. 

In Resources Link you will find details of independent resources, many of which are free: 
where this is the case this has been indicated.  

If you know of other resources you would like to see included here, or discover broken links, 
please let us know. We would also like to hear from you if have any feedback about your use 
of these, or other, OCR resources.  Please contact us at resources.feedback@ocr.org.uk. 

We leave it to you, as a professional educator, to decide if any of these resources are right for 
you and your students, and how best to use them.

WELCOME

OCR Resources: the small print
OCR’s resources are provided to support the teaching of OCR specifications, but in no way constitute an endorsed teaching method that is required by the Board and the decision 
to use them lies with the individual teacher.   Whilst every effort is made to ensure the accuracy of the content, OCR cannot be held responsible for any errors or omissions within 
these resources. 

© OCR 2015 - This resource may be freely copied and distributed, as long as the OCR logo and this message remain intact and OCR is acknowledged as the originator of this work.

OCR acknowledges the use of the following content:
Thumbs up and down icons: alexwhite/Shutterstock.com

Please get in touch if you want to discuss the accessibility of resources we offer to support delivery of our qualifications: resources.feedback@ocr.org.uk

We’d like to know your view on the resources we produce. By clicking on the ‘Like’ or ‘Dislike’ button you can help 
us to ensure that our resources work for you. When the email template pops up please add additional comments if 
you wish and then just click ‘Send’. Thank you.

If youdo not currently offer this OCR qualification but would ilke to do so, please complete the Expression of 
Interest form which can be found here: www.ocr.org.uk/expression-of-interest
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Unit R087 Creating interactive multimedia products 

 - Thingdom

 - Heritage Interactive Portfolio

 - Improving User Experience

 - YouTube video of  
interactive products

 - Educational Blog

 - Smithsonian National Museum of 
Natural History

 - Virtual Tours

 - Footmark Multimedia
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 - Airborne Drop Zone
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 - Smithsonian National Air &  
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click on a resource to go to the appropriate page. 
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Examples of interactive multimedia products. This is the portfolio of a company.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://heritageinteractive.co.uk/portfolio

Heritage Interactive Portfolio

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.sciencemuseum.org.uk/WhoAmI/Thingdom.aspx

Examples of interactive multimedia products. This is a game style where characters are 
brought to life and nurtured.

Thingdom
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Examples of interactive multimedia products. Contains a video from YouTube showing  
the product.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products 
Cost:  Free
Format: Web page

http://www.formula-d.com/virtual_chemistry_lab.html

YouTube video of interactive products 

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.formula-d.co.za/blog/

Online articles about how museums can use interactive multimedia to improve user 
experience. This is a dynamic source that changes.

Improving User Experience
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Examples of interactive multimedia products. Click on the hyperlink in the text and this will 
then open up a virtual tour of the museum.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

https://naturalhistory.si.edu/about/virtual-tour

Smithsonian National Museum of  
Natural History 

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://christykeeler.com/EducationalVirtualMuseums.html

An educator’s blog which supplies good information about points to consider with  
museum products.  

Educational Blog
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.virtualfreesites.com/museums.museums.html

Links to a variety of interactive multimedia examples.  

Virtual Tours

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products  
Cost:  Free
Format: Web page

http://www.footmarkmultimedia.com/

Examples of interactive multimedia products created by Footmark Media.

Footmark Multimedia
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Examples of interactive multimedia products in video format –  Herge museum sample.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.antennainternational.com/samples/multimedia-samples/

Herge Museum 

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products 
Cost:  Free
Format: Web page

http://www.thedropzone.org/index_back.html

Examples of interactive multimedia products. This is a history of paratroopers in WW2. 
Visitors can walk through the exhibition.

Airborne Drop Zone
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Examples of interactive multimedia products; in this case a virtual walkthrough.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products 
Cost:  Free
Format: Web page

http://www.bostonchildrensmuseum.org/museum-virtual-tour

Boston Children’s Museum Virtual Tour

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products  
Cost:  Free
Format: Web page

http://www.smithsonianeducation.org/students/idealabs/ 
walking_on_the_moon.html

Examples of interactive multimedia products. Click on the Start button and a pop up 
appears with the interactive product. There are a number of different products to view here 
not just walking on the moon.

Smithsonian Museum Moon Walk 
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Examples of interactive multimedia products. This is a product that allows students to 
experience life in Egypt.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products  

Cost:  Free
Format: Web page
http://www.eternalegypt.org/EternalEgyptWebsiteWeb/HomeServlet?ee_website_

action_key=action.display.home&language_id=1

Eternal Egypt

Examples of interactive multimedia products. This is a poor example and is good for 
suggesting improvements that could be made.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products 
Cost:  Free
Format: Web page

http://www.wmnh.com/

Worldwide Museum of Natural History

mailto:resources.feedback%40ocr.org.uk?subject=
mailto:resources.feedback%40ocr.org.uk?subject=
http://www.eternalegypt.org/EternalEgyptWebsiteWeb/HomeServlet?ee_website_action_key=action.display.home&language_id=1
http://www.eternalegypt.org/EternalEgyptWebsiteWeb/HomeServlet?ee_website_action_key=action.display.home&language_id=1
http://www.wmnh.com/


Creative iMedia Level 1/2

Resources Link

Creative iMedia Level 1/2

Resources Link

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products 
Cost:  Free
Format: Web page

https://www.google.com/culturalinstitute/project/world-wonders

Examples of interactive multimedia products. This is from Google and allows the user to 
click on parts of the world and investigate those areas. There is information about the areas 
as well as images. It also links to Street View.

Google World Wonders

Examples of interactive multimedia products. Using Google Earth a virtual tour of the moon 
can be taken with videos of landings and moonwalks.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Tutorials are free (registration required)
Format: Web pages and video tutorials

http://www.google.com/earth/explore/showcase/moon.html

Google Earth – Moon 
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Examples of interactive multimedia products. There are a number of different interactive 
products on this page which show a variety of different tools.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

https://airandspace.si.edu/gsearch/virtual%2B

Smithsonian National Air & Space Museum

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products 
Cost:  Free
Format: Web page

https://www.nasa.gov/50th/home/index.html

NASA interactive product that contains an interactive  timeline  which triggers various 
media to be started.

Nasa at 50
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.miamichildrensmuseum.org/index.php/exhibits/

Examples of interactive multimedia products. This is good for looking at the topic of  
appealing to the target audience of children. This is a great product to compare to the 
British Museum as this site is far better designed for the target audience. 

Miami Children’s Museum

Examples of interactive multimedia products. There are a number of different products that 
can be initialised from this page that show good interactive features and use a number of 
different media.

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.nwhm.org/online-exhibits/

National Women’s History Museum
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://web.org.uk/black/

Examples of interactive multimedia products. Another poor version to use for review and to 
suggest improvements.

Picasso

Examples of interactive multimedia products. 

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.louvre.fr/en/homepage

Louvre Online
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If you know of any resources that you think should appear here, or if you identify broken links please let us know. 
We would also like to hear from you with your feedback about your use of any of the resources listed here. 

Please contact us at resources.feedback@ocr.org.uk

Supports: OCR Cambridge Nationals in Creative iMedia Level 1/2
  R087: Creating interactive multimedia products
Cost:  Free
Format: Web page

http://www.npg.si.edu/exhibit/webonly.html

Examples of interactive multimedia products. There are links in the middle of the page to a 
number of different exhibitions.

National Portrait Gallery
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Contact us

Telephone 02476 851509
Email cambridgenationals@ocr.org.uk

Staff at the OCR Customer Contact Centre are available to 
take your call between 8am and 5.30pm, Monday to Friday. 

We’re always delighted to answer questions and give advice.

For staff training purposes and as part of our quality assurance programme your call may be recorded or monitored.  
© OCR 2015 Oxford Cambridge and RSA Examinations is a Company Limited by Guarantee. Registered in England.  
Registered office 1 Hills Road, Cambridge CB1 2EU. Registered company number 3484466. OCR is an exempt charity.
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