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Please note that you may see slight differences in font and formatting between this paper and the original. The difference does not impact how the questions should be interpreted
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INSTRUCTIONS 
•   Write your name, in the boxes above. Please write clearly and in capital letters.
•   Use black ink. HB pencil may be used for graphs and diagrams only.
•   Answer all the questions, unless your teacher tells you otherwise.
•   Read each question carefully. Make sure you know what you have to do before starting your answer.
•   Where space is provided below the question, please write your answer there.
•   You may use additional paper, or a specific Answer sheet if one is provided, but you must clearly show the question number(s). 
INFORMATION 
•   The number of marks is given in brackets [ ] at the end of each question or part question.
•   The total number of marks for this paper is 35. 


 
	 
	
	 
	
	

	1.
	Identify two characteristics of a voluntary sector business.
 
	1
	 

	2
	 

	[2]


 







	
 
	
	 
	
	

	2.
	Identify two roles which volunteers in sport could undertake.
 

 

[2]
 







	
 
	
	 
	
	

	3.
	Relationship marketing is a strategy linked to customer attraction and retention.
Identify four characteristics of ‘relationship’ marketing.
 
	1
	 

	 

	2
	 

	 

	3
	 

	 

	4
	 

	 



 
	[4]


 







	
 
	
	 
	
	

	4.
	Identify two benefits to customers when a sports business retains its staff.
 
	1
	 

	2
	 

	[2]


 







	
 
	
	 
	
	

	5.
	Identify three potential drawbacks of being a volunteer for a sports business.
 
	1
	 

	2
	 

	3
	 

	[3]


 







	
 
	
	 
	
	

	6.
	Identify what Corporate Social Responsibility (CSR) involves in sports businesses.
 
	 

	 

	 

	[3]


 







	
 
	
	 
	
	

	7.
	Identify which sector each of the clubs and organisations below belong to by ticking the appropriate column in the table.
 
	Club or organisation
	Private
	Public
	Voluntary

	Bannatyne’s Health Club
	
	
	

	A Sunday league football team
	
	
	

	JD Sports
	
	
	

	A local authority sixth form college
	
	
	

	Council leisure centre
	
	
	



 
	[5]


 







	
 
	
	 
	
	

	8.
	Identify two organisational characteristics of an international sports organisation.
 
	1
	 

	 

	2
	 

	 



 
	[2]


 







	
 
	
	 
	
	

	9.
	Identify two measures of success for a private sector business such as an indoor trampoline park.
 
	1
	 

	2
	 

	[2]


 







	
 
	
	 
	
	

	10.
	Give an example of a sports nutrition business.
[1]
 







	
 
	
	 
	
	

	11.
	Complete the statements below about the commercialisation of sport using appropriate terms from the word bank provided.
 
	governing bodies
	debt
	fans
	coverage
	media

	loans
	interest
	sponsors
	revenue
	players




A positive impact of commercialisation could be increased .............................................

to invest in sport. A negative impact of commercialisation could be an increased disconnect

between ............................................. and ..............................................

While commercialisation can help sports to develop, there is also a risk that changes are

made to satisfy ............................................. or the .............................................

rather than because they are good for the sport.
 
	[5]


 







	
 
	
	 
	
	

	12.
	Describe one way that sport has changed to make it more suitable for television coverage.
 
[1]
 







	
 
	
	 
	
	

	13.
	One of the roles of sports organisations in the UK is to provide funding.

Give three examples of what funding can be provided for in sport.
 
	1
	 

	2
	 

	3
	 

	[3]


 









END OF QUESTION PAPER


Mark scheme
The examiner comments shown in the “Guidance” column of the mark scheme are taken from the relevant Examiners’ Report. N.B. Examiners’ comments are not available for all questions. 
	Question
	Answer/Indicative content
	Marks
	Guidance

	1
	
	
	Voluntary
1. Not for profit
2. Exist to fulfil a specific purpose (e.g. a club specifically for adults with autism)
3. Normally set up as a charity
4. Aim to give something back to the community
5. Funded by membership fees, donations, private investment, sponsorship & loans
6. Target groups may be those with low incomes & specific groups (e.g. the disabled)
	2
	












Accept other suitable examples for Pt2 & Pt6

Examiner’s Comments

This was a very straightforward question however; responses to this question were mixed. Those candidates who knew about the characteristics of a voluntary sector business scored the maximum two marks whilst the lower ability candidates often gave vague, irrelevant answers and referred to levels of participation.

	
	
	
	Total
	2
	

	2
	
	
	Two marks from:
1. Event support staff (e.g. stewards, registration desk personnel, security staff)
2. Sports coaches/leaders
3. Club/team committee representatives
4. Officials
5. Administrators e.g. secretary
	2
	X 2 synoptic marks linked to Unit 3, LO4

Accept any example which relates to the type of examples highlighted here

Examiner’s Comments

Responses to this question were very good, with the majority of learners scoring a maximum. The two roles of volunteers were clearly identified. Where learners did not score maximum marks this was because they gave two examples from the same role on the mark scheme.

	
	
	
	Total
	2
	

	3
	
	
	Four marks from:
1. Long-term
2. Retain customers/loyalty bonuses or offers or discounts/reward schemes
3. Customer service is a priority/important/listen to needs of customers/respectful to customer
4. Frequent customer contact/good communication/spend time with the customer
5. High degree of customer commitment
6. Seller-customer interaction is based upon cooperation/trust/good relationships
7. Quality is a companywide commitment
	4
	Accept any answer which conveys these terms

Examiner’s Comments

This question was in the main well answered. Learners showed that they had a good basic understanding of ‘relationship’ marketing and it was pleasing to note that the majority of candidates did try to identify four characteristics showing that learners had read the question properly. Typical answers included detail on the quality of customer services, having good relationships and spending time with the customer, as well as giving loyalty bonuses to retain customers.

	
	
	
	Total
	4
	

	4
	
	
	1. Familiarity of workforce/friendly staff/recognise staff
2. Recognising the needs of the customer
3. Can build a rapport/relationship/trust
4. Staff are more knowledgeable/know the products well
	2
	

Examiner’s Comments

This was well-answered and candidates often scored full marks. Candidates showed that they had a good basic knowledge of the benefits to customers of a business retaining its staff. Typically, they referred to the needs of the customer and that they can build a relationship in their answers. Where candidates did not score maximum marks answers were too vague and in some instances not attempted.

	
	
	
	Total
	2
	

	5
	
	
	1. Possibly a one-off position
2. No pay/salary
3. No contract
4. Not the same rights as paid employees (E.g. dental cover)
5. Lack of experience/training
	3
	Accept first three responses only
DNA – Zero hour contract

Examiner’s Comments

This was a very straightforward question but responses to this question were mixed. Those candidates who knew about the potential drawbacks of being a volunteer scored the maximum 3 marks while the weaker responses were vague and irrelevant, often referring to ‘zero hour contracts’.

	
	
	
	Total
	3
	

	6
	
	
	1. Community projects
2. Adhering to laws and regulations
3. Environmental impact/sustainability/awareness
4. Positive reputation of the organisation
5. Ethics E.g. exploitation of staff
	3
	DNA – sustainability on own

Examiner’s Comments

Only a small number of candidates were able to access all 3 marks on this question as many responses only discussed the environmental impact of CSR, which resulted in them only scoring one mark. Moving forward centres need to make sure that if a question is worth 3 marks then candidates need to identify three points if they are to achieve maximum marks.

	
	
	
	Total
	3
	

	7
	
	
	
 
	 
	 
	Description
	Sector

	Bannatyne’s
	PRIVATE

	Sunday League Football Team
	VOLUNTARY

	JD
	PRIVATE

	Sixth Form
	PUBLIC

	Council Leisure Centre
	PUBLIC



	 



	5
	Examiner’s Comments

When answering this question, candidates showed excellent knowledge of the three different types of sports businesses and the majority of candidates were able to access full marks.

	
	
	
	Total
	5
	

	8
	
	
	Two marks from:
1. Workforce involves large teams of people/lots of people work for them
2. Product may be tailored to suit different countries
3. Complex (hierarchical) structures / lots of layers of management
4. Often have lots of sites or locations / sites in different places or countries (but not necessarily in every country they trade in)
5. May deal in export / utilise intermediaries
6. Target group is international
7. May be private or voluntary / unlikely to be public
	2
	














Do not accept: target group is worldwide/global

Examiner’s Comments

This was a very straight forward question however; responses to this question were mixed. Those learners who knew about the characteristics of an international sports organisation scored the maximum two marks whilst the weaker candidates often gave vague and irrelevant answers, with answers relating to profit and sales.

	
	
	
	Total
	2
	

	9
	
	
	Trampoline Park
 
	1.
	Profitability/increase in revenue

	2.
	Customer satisfaction/no complaints

	3.
	Growth/reach of service

	4.
	Reputation

	5.
	Customer loyalty/retention

	6.
	Expansion of organisation/more premises

	7.
	Recognisability



	2
	Examiner’s Comments

Responses to this question were very good, with many candidates scoring maximum marks. The two measures of success for a private sector business were clearly identified. Where candidates did not score maximum marks this was often because they confused private businesses with the voluntary sector.

	
	
	
	Total
	2
	

	10
	
	
	 
	1.
	Maximuscle

	2.
	USN

	3.
	Grenade

	4.
	Vitabiotics



	1
	Accept other suitable examples

Examiner’s Comments

This was a well answered question with typical answers to this question using examples such as ‘maximuscle’ or ‘my protein’ or ‘science in sport’.

	
	
	
	Total
	1
	

	11
	
	
	1 = revenue
2 = fans / players
3 = players / fans
4 = sponsors
5 = media
	5
	Points 2 and 3 – accept ‘fans and players’, or ‘players and fans’

Examiner’s Comments

The majority of candidates answered this question very well and showed a good understanding of commercialisation. Most candidates scored at least three or four marks on this question and where candidates did not score full marks this was because they were unaware that increased revenue was a positive impact of commercialisation.

	
	
	
	Total
	5
	

	12
	
	
	 
	1.
	Visual appeal (E.g. clear glass court on all four sides in squash)

	2.
	Changes to scoring system, (e.g. try bonus-points in rugby union)

	3.
	Physical rule changes (E.g. table tennis ball-toss rules)

	4.
	Video technology (E.g. use of VAR/Hawkeye in football/cricket)

	5.
	Changes to format (E.g. Twenty20 cricket; The Hundred)



	1
	Accept any suitable exemplification, although examples not required to award the mark.
DNA – kick off times changed/play games when TV companies want 

Examiner’s Comments

This appeared to be a straightforward question, however it was poorly answered by candidates. Many candidates gave ‘changing the kick off/start time’ as a way that sport has changed. However this does not answer the question. It is asking for a way that sport has changed to make it more suitable so for example rules have changed (the pass back rule in football), or there have been changes to the format (twenty 20 cricket) or technology has been introduced (VAR).

	
	
	
	Total
	1
	

	13
	
	
	1. Facilities/ground works/maintenance
2. Coaching qualifications/training officials
3. Staffing costs E.g coaches/admin staff/officials
4. Kit/equipment
5. Running events
6. Setting up initiatives. E.g. This Girl Can/Chance to Shine
	3
	Synoptic Link to Unit 3, 1.2
Accept first three responses only

Examiner’s Comments

This question was well answered and candidates often scored full marks. candidates showed that they had a good basic knowledge of what funding can be used for. Typically, in their answers, they referred to improved facilities and equipment, better coaching and the setting up of initiatives/events.

	
	
	
	Total
	3
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