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Submitting NEA prototypes in 2022 – example cover sheets 
Introduction 
This resource is designed to support teachers with the assessment of prototypes for the 2022 series. We 
have provided examples of possible teacher comments on the NEA cover sheet to help identify likely ways 
prototypes and supporting evidence can be assessed against the marking criteria for A Level Media Studies. 

 
 
 
 

Brief 1 – Television and online ........................................................................................................................................ 2 
Brief 2 – Radio and online ............................................................................................................................................... 2 
Brief 3 – Magazines and online ...................................................................................................................................... 2 
Brief 4 – Music video and online .................................................................................................................................... 2 
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To be completed by the teacher 
 

Centre number Centre name 
 

 
Candidate number Candidate name 

 

 
 

 
Learners may make use of unassessed students and others as long as the outcome can be 
assessed as the work of an individual learner (see Section 2f of the specification for further 
details). Please list below the names, dates and roles of any unassessed individuals who 
contributed to this production under the direction of the assessed learner. 

 
 Unassessed individual’s name Date Role 
 Example: Steve Jones 4 May 

2017 
All raw unedited camera footage 
taken under the direction of the 
assessed learner 

1 Student 2 30 Sept 2021 Presenter 
2 Student 3 30 Sept 2021 Boom operator 
3    
4    
5    

 
Please ensure the following items are submitted to OCR: 

Non-assessed research notes and planning materials 

Statement of Intent 

Teacher assessed media production 

✔ 
 

✔ 

 ✔ 

Brief 1 – Television and online 
OCR Advanced GCE in Media Studies H409/03/04 Making media 

Non-Exam Assessment Cover Sheet 

00000 Exemplar centre 

0001 Annn xxxx 

Chosen set brief: 
Television and online  
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Comments (Product 1) 
This is a prototype but shows a good degree of realisation. It is a rough cut but the titles section was 
completed. Anna's three-minute opening sequence was intended to be for a reality television 
programme for 16-25 year olds. The persona devised for the presenter allowed for thoughtful 
representations. The content and choice of presenter indicated she had considered the specified 
target audience (a primarily 16–25 year old mass market audience that expects to be emotionally 
engaged). The piece is not fully realised, but the prototype is substantial and clearly demonstrates 
very good application of knowledge and understanding of the media theoretical framework to create a 
media product. She has submitted a completed title sequence lasting two minutes, which 
demonstrated appropriate codes and conventions of reality television including editing, use of 
voiceover and well-selected sound, use of stylish graphics for the title and onscreen text, and 
understanding of the format and structure. The following minute is made up of placeholders including 
a V/O of her planned introduction of contestants who are well-selected and allow for representations of 
different ethnicities, genders and a range of ages within the target group. The titles, format and choice 
of contestants demonstrate 'an appropriate use of content and appeal which creates effective meaning 
for the intended audience', and 'a good use of representations which create well-selected and well- 
developed insights into the portrayal of events, issues, individuals and social groups as appropriate to 
the media form.' The submission shows 'Well-developed application of knowledge and understanding 
of the media industry demonstrated through a good use of the media form that is appropriate to the 
media industry context of the set brief.' Although the piece is not fully realised, all of the production 
details are evidenced. Her supporting evidence includes a pitch (which discussed how the opening 
would also reference the website and social media), shot list, casting consideration for the presenter. 

Total (25 marks): 20 
Comments (Product 2) 
The web pages are presented as a digital mock-up of the homepage and linked page. The homepage 
is clearly branded, includes text about the programme, suitable images and links to other parts of the 
E4 website and social media links. The contestants are featured on the website. She has used a range 
of well-considered fonts. Anna has signposted links to three suitable pages including the intended 
linked page: a page with montaged clips (not those used in the programme opening) of her 
contestants. This clip was not produced - so is place marked with an audio clip (voiced by Anna acting 
as an interviewee) over a caption. She has submitted the script of the whole video as planned. The 
colour palette creates a clear house style, with a dynamic and lively layout. Although not fully realised, 
Anna's prototype indicates good use of a range of appropriate media language techniques, that 
delivers a 'good demonstration of knowledge and understanding of the distinctive media language of 
the media form, including: well-developed use of codes and conventions that communicates meaning 
that is appropriate to the media form; an appropriate use of content and appeal which creates effective 
meaning for the intended audience; a good use of representations which create well-selected and well- 
developed insights into the portrayal of events, issues, individuals and social groups as appropriate to 
the media form; well-developed application of knowledge and understanding of the media industry.’ Her 
prototype addresses all requirements of the brief and includes all elements of the production detail. 

Total (25 marks): 20 
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Comments (Digital convergence) 
There is a good level of convergence indicated here: the content, format, presenter and contestants 
all feature clearly in both. The pitch for the programme explained how there would be running text 
giving the web address and social media details; the digital mock ups give all social media details and 
have a place marked for the A/V clip. The same visual style is reflected in both (e.g. typography and 
colour palette). The programme is hyperlinked from the webpage. The work does not show 
sophisticated links between the two products, but Anna's work does demonstrate 'good application of 
knowledge and understanding of the digitally convergent nature of contemporary media to create 
meaning across the cross-media production'. She makes 'Clear and consistent links between the two 
cross-media products that create an appropriate and at times insightful awareness of how to use 
digital convergence to create meaning and engage an intended audience.' There's a highly developed 
sense of branding across the two cross-media products that demonstrates appropriate and at times 
insightful meaning for the intended audience, putting this work at the top of Level 4. 

Total (10 marks): 8 
 

Total (60 marks): 
 

48 
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………………………………………………………………………………………………………… 

 

 
 

 
 
 

To be completed by the teacher 
 

Centre number Centre name 
 

 
Candidate number Candidate name 

 

 
 

 
Learners may make use of unassessed students and others as long as the outcome can be 
assessed as the work of an individual learner (see Section 2f of the specification for further 
details). Please list below the names, dates and roles of any unassessed individuals who 
contributed to this production under the direction of the assessed learner. 

 
 Unassessed individual’s name Date Role 
 Example: Steve Jones 4 May 

2017 
All raw unedited camera footage 
taken under the direction of the 
assessed learner 

1 Student A 22 Sept 2021 Radio guest 
2 Student B 22 Sept 2021 Radio guest 
3 Student C 22 Sept 2021 Presenter 
4    
5    

 
Please ensure the following items are submitted to OCR: 

Non-assessed research notes and planning materials 

Statement of Intent 

Teacher assessed media production 

✔ 
 

✔ 

 ✔ 

Brief 2 – Radio and online 
OCR Advanced GCE in Media Studies H409/03/04 Making media 

Non-Exam Assessment Cover Sheet 

00000 Exemplar centre 

0002 Ben xxxx 

Chosen set brief: 
Radio and online  
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Comments (Product 1) 
Ben has planned a magazine programme focusing on true-life stories for a commercial national talk 
radio station. He has submitted four recorded elements and a script. Although this is a prototype, many 
of the elements are fully realised: he has produced three sections of recorded interview ('as live'), 
featuring a presenter introducing and talking to two different interviewees allowing for representations 
of different social groups. In the three clips, the presenter also signposts what would be featured later 
in the programme, reminds the audience how they can interact and gives the website where listeners 
can find further information. Ben also submitted a short sting he'd recorded on GarageBand (including 
music, the name of the programme and the presenter). The rest of Ben's submission is a script, 
indicating where these recorded components would be and other elements he would have recorded, 
including: the introduction to the programme (title, what was coming up, including a trailer for a 
segment later in the show, and intro to his first speakers); the links between the segments and ends 
his segment by leading into the advert break. 

 
The interviewees are students who are acting as if they were the intended interviewees. They were 
briefed well by Ben who clearly did a lot of research. He submitted his notes to us via Google Docs. 
Other supporting evidence included the notes for his pitch. Ben has shown very good understanding of 
the range of elements in the theoretical framework. It does not demonstrate the sophistication of Level 
5 but is a really strong Level 4: making good use of a range of appropriate media language techniques, 
delivers a good demonstration of knowledge and understanding of the distinctive media language of 
the media form, showing well-developed application of knowledge and understanding of the media 
industry and addresses all requirements of the brief and includes all elements of the production detail. 

Total (25 marks): 20 
Comments (Product 2) 
Unfortunately, Ben only submitted a prototype for one web page. He has submitted a digital mock-up of 
the homepage which was intended to link to the further information page but, in spite of submitting all 
the research for the page, he did not draw up any draft of how the page might look and work. The 
homepage is very good, however: it's a digital mock-up including the station logo and a navigation bar 
that refers to other suitable pages. There is a block of text introducing the programme and a link to the 
programme itself; a suitable image; a placeholder where a 'behind the scenes' video was to go (his 
supporting evidence includes a script for the behind the scenes video). There are programme details; 
social media links; suitable text showing awareness of institutional issues. He has used a range of 
appropriate fonts and a vibrant colour palette. This is a tricky one to assess because he's only 
submitted one page but that one shows so much relevant understanding and includes many of the 
required production details. If he had submitted two pages this would have been a Level 4 or 5 but, as 
it's only a single page, the best fit seems to be a high Level 2 (the descriptors for which refer to ' below 
stipulated lengths/quantity'). 

Total (25 marks): 10 
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Comments (Digital convergence) 
There is evidence for very good understanding here, despite the missing page of the website. There 
are clear and consistent links between the two cross-media products (the programme refers to the 
website including the intended linked page and social media etc.; the webpage features information 
about the programme and presenter, shows a link to information that related to that episode, has a 
placeholder for a behind the scenes video etc.). Ben uses digital convergence to create meaning and 
engage his intended audience and makes 'good use of techniques to create a well-developed sense of 
branding across the two cross-media products that demonstrates appropriate and at times insightful 
meaning for the intended audience'. 
Total (10 marks): 8 

 
 

Total (60 marks): 
 

38 
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………………………………………………………………………………………………………… 

 

 
 

 
 
 

To be completed by the teacher 
 

Centre number Centre name 
 

 
Candidate number Candidate name 

 

 
 

 
Learners may make use of unassessed students and others as long as the outcome can be 
assessed as the work of an individual learner (see Section 2f of the specification for further 
details). Please list below the names, dates and roles of any unassessed individuals who 
contributed to this production under the direction of the assessed learner. 

 
 Unassessed individual’s name Date Role 
 Example: Steve Jones 4 May 

2017 
All raw unedited camera footage 
taken under the direction of the 
assessed learner 

1 Student A 28 Sept 2021 Model for photos 
2 Student B 28 Sept 2021 Model for photos 
3 Student C 30 Sept 2021 actor in A/V and model for photos 
4 Student D 1 October 

2021 
actor in A/V and model for photos 

5    
 

Please ensure the following items are submitted to OCR: 

Non-assessed research notes and planning materials 

Statement of Intent 

Teacher assessed media production 

✔ 
 

✔ 

 ✔ 

Brief 3 – Magazines and online 
OCR Advanced GCE in Media Studies H409/03/04 Making media 

Non-Exam Assessment Cover Sheet 

00000 Exemplar centre 

0003 Chelsea xxxx 

Chosen set brief: 
Magazines and online  
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Comments (Product 1) 
Chelsea has submitted prototypes for two editions of a new real-life story magazine published by 
Bauer and aimed at a 16-25 year old mass market audience. She has produced detailed digital drafts 
of both contents pages, which she has annotated to show how they might appear in the final edit. For 
the two front covers, she has submitted annotated layout sketches together with three edited photos for 
each of the front covers (a main cover image and two for featured sell lines) and digital masthead tests 
which she has also annotated to show which would be her final choice accounting for her decisions in 
terms of: appeal to her audience, tone and subject matter of the publication. The cover designs show 
an understanding of the appropriate layout for a magazine, and include the masthead, barcode, price, 
date and edition, clear indication of conventional front cover photo framing, positioning of sell lines and 
other elements. Her annotated photos and the sell lines indicate that she has considered 
representations carefully: both cover stories focus on a well-selected 'real-life story' she has invented 
which allow for representations of different ethnicities in relation to issues likely to engage the intended 
target audience. There is a clear understanding of house style as a convention as the layouts and 
language are similar. The website address is included. The headings on the Contents pages suggest 
the magazine would follow a similar pattern of content each month; layouts are also similar; a good use 
of images for several of the featured items; the same typography; social media icons and suitable 
reference to the publisher. The contents page also highlights features on the website. The contents 
show a range of emotionally engaging stories. Although these pages are not quite fully realised, 
nevertheless the understanding and construction of representations are sophisticated enough to reach 
a Level 5. 

Total (25 marks): 21 
Comments (Product 2) 
Chelsea's website is a detailed digital draft of a homepage and intended linked page. The masthead 
at the top of the page is the same as the magazine's masthead as seen on her sheet of testers above. 
She has included a link to a subscription site with images from her two front covers (albeit in draft form 
as these were not fully realised in product one). The navigation bar includes suitable headings. Her 
digital draft has place markers for the additional video content (which she has submitted as a script 
with unedited video interviews). The video was intended to be an extended interview with the 
magazine's featured interviewee. She has also indicated her understanding of the audience and 
funding through the selection of adverts on the page. She has included appropriate social media icons 
which she imagined would hyperlink to allow for interactivity with the readership/audience, as well as 
linking with the paper publication. Although there are no working links (as it's a prototype) and not all 
elements are fully realised, this is a sophisticated product showing excellent understanding and all 
other production details are to be seen. 

Total (25 marks): 21 
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Comments (Digital convergence) 
There is a tight crossover between the two products in terms of style and content. The magazines refer 
to the website and the website refers to (and links to the subscription form) for the magazine. The 
website develops the content of the magazine through video. Both use a range of social media to link 
the two and to build a relationship with the readership/audience. Chelsea's products taken together, 
show 'excellent application of knowledge and understanding of the digitally convergent nature of 
contemporary media to create meaning across the cross-media production; sophisticated and coherent 
links between the two cross-media products that demonstrates a highly developed awareness of how to 
use digital convergence to create meaning and engage an intended audience; sophisticated use of 
techniques to create a highly developed sense of branding across the two cross-media products that 
demonstrates highly appropriate, sustained and insightful meaning for the intended audience.' 

Total (10 marks): 9 
 
 

Total (60 marks): 
 

51 
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………………………………………………………………………………………………………… 

 

 
 

 

To be completed by the teacher 
 

Centre number Centre name 
 

 
Candidate number Candidate name 

 

 
 

 
Learners may make use of unassessed students and others as long as the outcome can be 
assessed as the work of an individual learner (see Section 2f of the specification for further 
details). Please list below the names, dates and roles of any unassessed individuals who 
contributed to this production under the direction of the assessed learner. 

 
 Unassessed individual’s name Date Role 
 Example: Steve Jones 4 May 

2017 
All raw unedited camera footage 
taken under the direction of the 
assessed learner 

1 Student A 4 October 
2021 

Model for photos for website 

2 Student B 4 October 
2021 

Model for photos for website 

3 Student C 4 October 
2021 

Model for photos for website 

4 Student D 4 October 
2021 

Model for photos for website 

5    
 

Please ensure the following items are submitted to OCR: 

Non-assessed research notes and planning materials 

Statement of Intent 

Teacher assessed media production 

✔ 
 

✔ 

 ✔ 

Brief 4 – Music video and online 
OCR Advanced GCE in Media Studies H409/03/04 Making media 

Non-Exam Assessment Cover Sheet 

00000 Exemplar centre 

0004 Daniel xxxx 

Chosen set brief: 
Music video and online  
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Comments (Product 1) 
Daniel planned to use an existing track as the basis of his video, re-imagining it as a track from a 
fictional band signed to Universal and renaming the track. Daniel intends doing animation at uni and 
the themes within the lyrics suggested an animated approach, rather than a performance by the band 
in front of the camera. Although Daniel has not submitted the complete final animation, he has used 
Maya to produce two 30-second sequences with storyboard frames edited in to show what he intended 
for the rest of the video. He submitted a 200-frame annotated storyboard as supporting evidence. The 
level of detail in the storyboard frames shows a carefully planned narrative approach, and high level of 
creative understanding and would strongly appeal (at least in subject matter and visuals) to the target 
audience. The representation of people and understanding of narrative construction is fulfilled well and 
there is thoughtful use of the mise-en-scène and a range of shots. Although not a full 3-minute 
animation, this is a substantial prototype and demonstrates very good - and often excellent - 
understanding. All production details have been included, with the exception of the graphics for the title 
of the track/the band's name and this lack of inclusion of all production detail prevents Dan from 
reaching Level 5. 

Total (25 marks): 20 
Comments (Product 2) 
Dan's webpages consist of a working prototype of the homepage and a digital mock-up of the linked 
page. The homepage includes the band's logo, the music video that he has embedded (or at least the 
prototype); a message from the band and photos of the band/band members, which are carefully 
framed and lit, and with a well-planned mise-en-scène. The top of the site has a range of social media 
icons that Dan says in his SOI would link to the band's accounts. Below this, the navigation bar has 
distinctively designed icons that would link to other conventional parts of the website. There is 
reference to the record label, and a clear understanding of the media industry context including 
distribution. Unfortunately there is no additional original A/V content, as specified in the brief, so he 
cannot reach Level 5, even though there is 'a highly developed use of codes and conventions that 
communicates meaning that is highly appropriate to the media form; a highly appropriate use of content 
and appeal which creates sophisticated meaning for the intended audience and a sophisticated 
construction of representations which create well-selected and highly developed insights into the 
portrayal of events, issues, individuals and social groups as appropriate to the media form and highly 
developed application of knowledge and understanding of the media industry.' The missing content 
means Dan can only reach a top Level 4. 

Total (25 marks): 20 
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Comments (Digital convergence) 
The website evidences some excellent understanding of Digital Convergence featuring the video and 
social media links for fan interaction, as well as showing understanding of the role of convergence in 
the distribution of music. However, the music video submission makes no reference to the band - there 
is not even a graphic giving the track title or the name of the band; this makes the relationship a little 
one-way. Dan's work has some excellence but also some limited evidence of application of 
understanding. A high Level 3 seems the best fit here. 

Total (10 marks): 6 
 
 

Total (60 marks): 
 

46 
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Please note – web links are correct at date of publication but other websites 
may change over time. If you have any problems with a link you may want to 
navigate to that organisation’s website for a direct search. 

 
 
 
We’d like to know your view on the resources we produce. Click ‘Like’ or ‘Dislike’ to send us an auto generated email about this 
resource. Add comments if you want to. Let us know how we can improve this resource or what else you need. Your email will not be 
used or shared for any marketing purposes. 
Looking for another resource? There is now a quick and easy search tool to help find free resources for your qualification. 

OCR is part of Cambridge University Press & Assessment, which is itself a department of the University of Cambridge. 

For staff training purposes and as part of our quality assurance programme your call may be recorded or monitored.  
Oxford Cambridge and RSA Examinations is a Company Limited by Guarantee. Registered in England. Registered office  
The Triangle Building, Shaftesbury Road, Cambridge, CB2 8EA. Registered company number 3484466. OCR is an exempt charity. 

OCR operates academic and vocational qualifications regulated by Ofqual, Qualifications Wales and CCEA as listed  
in their qualifications registers including A Levels, GCSEs, Cambridge Technicals and Cambridge Nationals. 

OCR provides resources to help you deliver our qualifications. These resources do not represent any teaching method we expect you 
to use. We update our resources regularly and aim to make sure content is accurate but please check the OCR website so that you 
have the most up to date version. OCR cannot be held responsible for any errors or omissions in these resources.  

Though we make every effort to check our resources, there may be contradictions between published support and the specification, so 
it is important that you always use information in the latest specification. We indicate any specification changes within the document 
itself, change the version number and provide a summary of the changes. If you do notice a discrepancy between the specification and 
a resource, please contact us.  

© OCR 2022 - You can copy and distribute this resource freely if you keep the OCR logo and this small print intact and you 
acknowledge OCR as the originator of the resource.  

OCR acknowledges the use of the following content: N/A  

Whether you already offer OCR qualifications, are new to OCR or are thinking about switching, you can request more information 
using our Expression of Interest form.  

Please get in touch if you want to discuss the accessibility of resources we offer to support you in delivering our qualifications. 

mailto:resources.feedback@ocr.org.uk?subject=I%20like%20the%20A%20Level%20Media%20Studies%20Submitting%20NEA%20prototypes%20in%202022%20-%20example%20cover%20sheets
mailto:resources.feedback@ocr.org.uk?subject=I%20dislike%20the%20A%20Level%20Media%20Studies%20Submitting%20NEA%20prototypes%20in%202022%20-%20example%20cover%20sheets
https://www.ocr.org.uk/qualifications/resource-finder/
mailto:resources.feedback@ocr.org.uk
https://www.ocr.org.uk/qualifications/expression-of-interest/
mailto:resources.feedback@ocr.org.uk

	Submitting NEA prototypes in 2022 – example cover sheets
	This resource is designed to support teachers with the assessment of prototypes for the 2022 series. We have provided examples of possible teacher comments on the NEA cover sheet to help identify likely ways prototypes and supporting evidence can be a...
	Brief 1 – Television and online 2
	Brief 2 – Radio and online 2
	Brief 3 – Magazines and online 2
	Brief 4 – Music video and online 2
	Teacher assessed media production
	Teacher assessed media production
	Teacher assessed media production
	Teacher assessed media production



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (Coated FOGRA39 \050ISO 12647-2:2004\051)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails true
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 600
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (Coated FOGRA39 \050ISO 12647-2:2004\051)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /ENU ([Based on '[High Quality Print]'] Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /DisplayDocTitle true
  /FullScreenMode true
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting true
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /NoConversion
      /DestinationProfileName (Coated FOGRA39 \(ISO 12647-2:2004\))
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks true
      /IncludeHyperlinks true
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /UseName
      /PageMarksFile /RomanDefault
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [4000 4000]
  /PageSize [612.000 792.000]
>> setpagedevice




