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SECTION A

Use Fig. 1 and your own knowledge to answer the following questions.

1 	
(a)	 Identify three interpretations that can be made about type of devices used by global gamers in 

2020.

1 ...................................................................................................................................................

2 ...................................................................................................................................................

3 ...................................................................................................................................................
[3]

(b)	 Explain one reason that could account for the percentage of global gamers using PCs in 
2020.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [3]
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3

Use Fig. 2 and your own knowledge to answer the following questions.

2 	
(a)	 Identify three interpretations about the revenue of gaming software in the UK (2020).

1 ...................................................................................................................................................

2 ...................................................................................................................................................

3 ...................................................................................................................................................
[3]

(b)	 Explain two reasons why there are differences between the revenue of digital and physical 
sales.	

1 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[4]
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Use Fig. 3 and your own knowledge to answer the following questions.

3 	
(a)	 Identify two interpretations that can be made about how UK audiences consume news.

1 ...................................................................................................................................................

2 ...................................................................................................................................................
[2]

(b)	 Explain two reasons why television is still used to access news in the digital age.

1 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[4]
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SECTION B

4 	
(a)	 Identify three commercial objectives of a conglomerate company.

1 ...................................................................................................................................................

2 ...................................................................................................................................................

3 ...................................................................................................................................................
[3]

(b)	 Explain how one commercial objective might impact on the distribution of a media product. 

Use an example to support your answer.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [3]
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5 	
(a)	 Identify four terms associated with public service ownership.

1 ...................................................................................................................................................

2 ...................................................................................................................................................

3 ...................................................................................................................................................

4 ...................................................................................................................................................
[4]

(b)	 Explain how one product you have studied reflects a public service broadcasting ethos.

Media product: .............................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [3]

(c)	 Identify two potential links between independent media companies and public service 
ownership.

1 ...................................................................................................................................................

2 ...................................................................................................................................................
[2]
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6* 	 Discuss how representations create meaning in a media product you have studied. 

Use examples from the media product to support your answer.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

............................................................................................................................................... [15]
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7 	
(a)	 Explain how demographic profiling is used by media producers.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [2]

(b)	 Identify three primary methods that media organisations can use to conduct audience 
research.

1 ...................................................................................................................................................

2 ...................................................................................................................................................

3 ...................................................................................................................................................
[3]
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8 	
(a)	 Explain how technological convergence relates to digital advertising. 

Use examples to support your answer.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [3]

(b)	 Identify one method of contemporary digital advertising and explain why this is used by media 
producers.

Method of advertising: ..................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [3]
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9* 	 ‘Media regulators have no control over media that is accessible on the internet.’

Using your knowledge about the media effects debate and media regulation, discuss the 
accuracy of this statement. 

Use examples to support your answer.
[20]

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
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......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
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