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SECTION A 

1 	
(a)	 Identify three social media channels, other than a micro-blogging app, that content creators 

might use to produce and distribute their own media content.

1 ...................................................................................................................................................

2 ...................................................................................................................................................

3 ...................................................................................................................................................
[3]

(b)	 Identify and explain how a micro-blogging app could be used by a media company to 
promote a new clothing range.

Use examples to support your answer.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [3]

2 	 Explain two ways social media channels have impacted on globalisation.

1 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[4]
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3 	
(a)	 Identify two social media activities that an employee of a company should not take part in. 

Explain why you should not do each of these activities.

1 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[6]

(b)	 Identify two roles of social media regulation.

1 ...................................................................................................................................................

......................................................................................................................................................

2 ...................................................................................................................................................

......................................................................................................................................................
[2]
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4 	 Identify two ways that social media channels can be used to generate funding for a project. 

Explain why each would be suitable.

1 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

2 ...................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................
[4]

5 	 Explain how two social media channels might be used to create synergy as part of a 
marketing campaign. 

Use examples to support your answer.

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

......................................................................................................................................................

................................................................................................................................................. [8]
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SECTION B

‘One Stop Celebrity’ is a new talent competition TV programme, where young members of the 
public compete to win a record contract by singing. Produced by commercial TV station, BXTV, 
‘One Stop Celebrity’ is being launched in six months’ time, and BXTV have asked you to  
develop a social media marketing campaign to promote the launch. The programme is going to 
be broadcast at 8pm on Saturday evenings, with the main target audience being young people 
aged 14–25. UK record label ‘Hit’ and clothing range ‘YouVoo’ are the two major sponsors of 
the programme. The main presenter of ‘One Stop Celebrity’ is social media influencer and  
reality TV celebrity, Mia Pastiche who previously won a TV talent competition programme.

6* 	 Develop a social media marketing campaign that will promote the launch of ‘One Stop 
Celebrity’.

In your campaign, you must include the following aspects: 

•	  creative marketing content
•	  social media channels that can be used to reach the target audience
•	  legal and ethical considerations.

You should justify your choices and decisions made.
[30]
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