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(a)

(b)

(c)

“Urban DuoTeam” is a new city centre-based sports event that is to be
launched in the UK. Teams of two athletes will compete on mountain bikes on
a specially built 5km course before running 5km around the city streets. Each
athlete completes their ride and run before handing over to their teammate.
The aim of the event is to bring a new exciting team sport to cities in the UK to
help encourage people to get involved in sport. A sports drink company has
already agreed to sponsor the competition which will take place in six cities.

The first “{Urban DuoTeam” event will take place in May 2021 in Cardiff, with
five other events taking place in June (Glasgow), July (Belfast) , August
(Leeds), September (London) and October (Birmingham). Each event needs
to be promoted at the previous event so the posters for the next one need to
be ready for that event. An Internet campaign will run all summer from April
through to October. The travel magazine adverts to be ready at the start of
March.

A work plan will need to be created to develop the marketing campaign.

Identify two milestones for the development of the marketing campaign.

[2]
Identify two aspects of the work plan, other than milestones and activities.

[2]
Explain what the term activities means when used on the work plan.

[2]
During the development of the marketing campaign for “Urban DuoTeam” you
use a range of research sources to gather information that will help you

develop your ideas.

Place the information source in the correct column whether it is a primary or
secondary source of information.

Photo, Map, History textbook, News report, Local social media groups, Sports
records.

Primary Source Secondary Source

(6]




3. (a) The “Urban DuoTeam” events will take place in city centres around the UK.

Explain why the location of the target audience will need to be considered
when planning the marketing campaign.

[2]
3. (b) The “Urban DuoTeam” events will be sponsored by a sports drink company.

Explain why the age of the target audience will need to be considered when
developing the marketing campaign.

[2]
The “Urban DuoTeam” events will take place in city centres around the UK and
will be broadcast live both on TV and on the sports drinks company’s website.

4 (a) Explain why a location recce will need to take place in each city for a reason
other than safety.

[2]
4 (b) Identify two health and safety risks that could occur during the filming of the
events and describe how they could be reduced.

[4]

Total Marks for Question Set 6: 22



OCR

Oxford Cambridge and RSA

Copyright Information

OCR is committed to seeking permission to reproduce all third-party content that it uses in its assessment materials. OCR has attempted to identify and contact all copyright holders whose
work is used in this paper. To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced in the OCR Copyright
Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download from our public website (www.ocr.org.uk) after the live examination series.

If OCR has unwittingly failed to correctly acknowledge or clear any third-party content in this assessment material, OCR will be happy to correct its mistake at the earliest possible
opportunity.

For queries or further information please contact The OCR Copyright Team, The Triangle Building, Shaftesbury Road, Cambridge CB2 8EA.

OCR is part of the Cambridge Assessment Group; Cambridge Assessment is the brand name of University of Cambridge Local Examinations Syndicate (UCLES), which is itself a department
of the University of Cambridge



